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Abstract

This study investigates the impact of digital media, particularly AI Fully
Fluent and Instagram, on enhancing Speaking skills for tourism in the English
Education program at Universitas Sulawesi Barat. Recognizing the crucial role
of English proficiency in maximizing tourism potential, especially in culturally
rich regions like Majene, this research addresses the need to improve human
resource competencies. The study employs descriptive quantitative approach
from applied linguistic perspective, with a sample of 25 students selected through
convenience sampling. Data collection involved tests to assess the improvement
in Speaking ability after the application of digital media, paired sample t-test
with SPSS was utilized in data analysis. Findings reveal positive impact of digital
media, with a two-tailed significance value of less than 0.05. Comprehension
showed the highest improvement, followed by pronunciation, grammar, and
fluency. Interactive features of Al Fully Fluent and Instagram provide a supportive
environment for students to practice English, build confidence, and engage in
meaningful language use, aligning with interactionist theory in linguistics, which
emphasizes the importance of interaction, feedback, and practice in linguistic
acquisition. The study offers insightful perspective into the role of digital media
in enhancing language learning and tourism, with implications for developing
human resources and promoting Majene as tourist destination.

Keywords: Artificial Intelligence; Majene; Social Media; Speaking Skill;
Tourism.

In the current era of globalization,
numerous adjustments are required in terms
of technology due to its rapid development
(Putri, 2020), which happens as well to the
rapidly evolving landscape of travel and tourism
sector. With this rapid growth, English has
become the lingua franca in cross-cultural
communication within the tourism sector,
making English language skills increasingly
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important (Katili et al., 2021). Indonesia is a
country rich in beautiful and attractive tourist
destinations in various regions, including West
Sulawesi. West Sulawesi, particularly Majene,
has many potential tourist destinations worth
visiting, especially the white sandy beaches with
stunning views (Putri et al., 2024). However,
many of these tourist spots remain unknown
to visitors or tourists (Parenreng, 2020). The
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tourists who do visit are predominantly local,
with foreign tourists being quite rare. Studies
on foreign visitors or tourists from 2011 to
2018 show a decline of 0.11% to 31% (Bahasoan
et al., 2020). The latest data from the Central
Statistics Agency of West Sulawesi province
does not clearly present the number of foreign
tourists visiting West Sulawesi, but it does
provide data on the average length of stay (for
foreign guests), which also shows a decline
from 2022 to 2023, from 1.49 to 0.84 (Badan
Pusat Statistik Provinsi Sulawesi Barat, 2024).

One potential factor contributing to
this situation is the lack of English language
proficiency among tour guides and professionals
in the tourism sector (Damayanti, 2019) or
the limited promotion of Majene’s tourist
destinations in English through digital media
(Pandaleke & Mananeke, 2019) (Raharjana &
Putra, 2020). In English language education,
whether in schools or higher education
institutions, conventional approaches are
considered inadequate in preparing students
for industry needs, including those in the
tourism sector (Gadu et al., 2020). Moreover,
teaching English language skills in the context
of tourism receives insufficient attention. In
other words, the problem at hand is the lack
of English language skills among tourism
professionals in Majene, which hinders their
ability to attract foreign tourists and impacts
the development of tourism in Majene.
Additionally, conventional and irrelevant
English education fails to adequately prepare
students for the specific needs of the tourism
industry.

The advancement of technology and
digital media has generated a major revolution
in various fields, including education. Digital
media implementation in education has proven
effective in enhancing student engagement
(Jiang, 2022), facilitating independent learning
(Muharom et al., 2022), and providing a more
interactive and enjoyable learning experience
(Liansari & Azizah, 2022). In this regard,
the objective of this study is to explore the
influence of using digital media, incorporating
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artificial intelligence technology in the form
of chatbots such as the Fully Fluent app,
combined with social media implementation,
in teaching English for tourism sector. Through
an applied linguistics approach, this study
examined how effective digital media can
improve English proficiency with a focus on
the specific needs of the tourism industry.
By leveraging this technology, it is hoped
that students will acquire relevant and useful
English language skills to achieve success in
their careers in the tourism sector, which has
the potential for further growth.

English Proficiency for Tourism

English proficiency has a significant
role in the sector of tourism, it serves as a
link between diverse cultures and facilitating
communication in a globally connected
environment (Parise et al., 2023). The
significance of English as the lingua franca of
international tourism cannot be overstated,
given that it is often the default language used
by tourists and service providers alike in cross-
cultural interactions.

The idea of English as a lingua franca
(ELF) pertains to its function as a shared
language among individuals who speak various
native languages. In the tourism sector, ELF is
crucial for ensuring effective communication
between tourists from various linguistic
backgrounds and local service providers,
including hotel staff, tour guides, and
transportation personnel (Astawa & Wijaya,
2024). The ability to communicate in English
not only enhances the tourist experience but
also contributes to the overall satisfaction
and safety of travelers (Chu & Hsu, 2024).
Moreover, it enables service providers to
cater to a wider international market, thereby
increasing their competitive advantage.

English proficiency is directly
connected to the quality of service provided
in the tourism industry (Zahedpisheh et al.,
2017). This is particularly true in contexts
where clear and accurate communication is
essential especially employess who need to
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directly interact with foreign tourists, such
as in the provision of travel information,
customer service, and emergency response
(Afraz,2017). Inadequate English proficiency
among tourism professionals can lead to
misunderstandings, misinterpretations, and
dissatisfaction, ultimately impacting the
reputation of a destination.

In the increasingly globalized tourism
market, English proficiency is considered
a key professional competency. Employees
with strong English skills are better equipped
to handle the diverse needs of international
tourists, negotiate contracts with foreign
partners, and participate in global tourism
networks. Consequently, English language
training has become an integral component
of professional development programs within
the tourism sector (Thongphut & Kaur, 2023).
Organizations that invest in enhancing the
English proficiency of their staft are likely to
see improvements in customer satisfaction,
operational efficiency, and market reach.

Digital Media for English Speaking in Tourism

Digital media refers to a broad
spectrum of digital platforms and technologies,
encompassing a diverse range of tools and
systems, which is any media that are encoded in
a machine-readable format and can be created,
distributed, and consumed through digital
devices (Plantin & Punathambekar, 2019).
Among which AI (Artificial Intelligence) and
social media are key components.

In the context of language learning, Al
can power tools like chatbots, virtual tutors,
speech recognition systems, and personalized
learning platforms (Fitria, 2021), all of which
contribute to the improvement of speaking
competence. One example of Articial
Intelligence for learning language is Fully
Fluent App.

Fully Fluent application is availabe
in application store like Apple Store or Play
Store, and its main features include AI-driven
conversational practice, where users engage
in virtual dialogues that adjust to their skill
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level. Real-time feedback on pronunciation
and fluency helps users improve their
speaking abilities. Fully Fluent also offers
customized learning pathways, interactive
exercises, and expert-designed content that
align with each user’s specific needs and
goals. Cultural context is integrated into
lessons, aiding learners in developing both
language and social communication skills.
The app uses gamification, with challenges and
rewards, to keep users engaged, and includes
community interaction for global speaking
practice (Softonic, 2024). A progress tracking
system and offline learning mode add further
flexibility.

Social Media is a specific type of digital
media that involves platforms where users can
be engaged in content creation, sharing, or
participating in social networking activities can
be done through platforms such as Facebook,
Twitter, Instagram, among many others.
Social media platforms like instagram can
provide opportunities for real-time interaction,
language practice, and exposure to different
language varieties, making them valuable for
improving speaking skills (Cakmak, 2020).

Instagram is a powerful tool for
practicing English speaking (Devana & Afifah,
2020) while simultaneously promoting tourism
(Mele et al., 2021). Through features like video
posts, Stories, and live sessions, users can
create and share content that showcases travel
destinations, cultural experiences, and local
attractions, all while speaking in English. This
not only helps users improve their fluency and
confidence in real-world contexts but also
engages a global audience. Interactive elements
such as Q&A sessions, commenting, and
direct messaging provide further opportunities
for conversational practice, allowing users
to refine their language skills in a dynamic,
responsive environment. Collaborating with
English-speaking influencers and using
relevant hashtags and geotags amplifies reach,
connecting users with a wider community
interested in travel and tourism. Additionally,
joining or creating language exchange groups
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on Instagram fosters a supportive community
where users can practice English while
exchanging travel insights, thereby enhancing
both their language proficiency and their
ability to promote tourism effectively.

Interactionist Theory and Its Application in
Digital Media for Improving Speaking Ability

Interactionist theory in language
acquisition, particularly associated with
scholars like Stephen Krashen and Michael
Long, said that language learning is significantly
enhanced through interaction (Krashen, 1985)
(Long, 1980). The core idea is that learners
acquire language more effectively when they
engage in meaningful communication, where
they receive input (language exposure) that is
slightly above their current proficiency level
(comprehensible input), and they are also
required to produce output (language use)
that challenges them. Interaction provides
opportunities for negotiation of meaning,
error correction, and feedback, all of which
are critical for developing speaking skills.

AT and social media platforms, when
integrated into language learning, align closely
with the principles of interactionist theory,
offering dynamic, interactive environments
where learners can actively engage in speaking
practice.

Interactionist theory emphasizes the
importance of meaningful communication
and feedback in language acquisition. Al and
social media platforms embody this theory
by providing dynamic environments where
learners can actively engage in speaking
practice. Al tools, such as chatbots and virtual
assistants, offer real-time interaction and
immediate feedback, allowing learners to
correct errors and refine their speaking skills
in a structured way. Social media platforms
facilitate authentic communication with
native speakers and other learners, providing
opportunities for negotiation of meaning and
exposure to varied language inputs. These
interactions, both simulated and real, help
learners build confidence and improve their
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speaking abilities in a low-pressure, adaptive
environment. Together, Al and social media
create effective platforms for enhancing
speaking skills, aligned with the principles of
interactionist theory.

Result and Discussion

This study is a Quasi Experimental
research aimed at determining the impact
of digital media usage on English speaking
proficiency for tourism. It involved the
collection of data on digital media usage and
learners’ English language outcomes from an
applied linguistics perspective.

This study was conducted from June to
July 2024 at the University of West Sulawesi,
specifically in Study Program of English
Education. The population in this study
consisted of all English Language Education
students from the 2023 cohort, totaling 114
students. The sample for this study was Class
E, selected using the Convenience Sampling
technique, where the sample was chosen based
on availability and ease of access, comprising
25 students. Data collection in this study was
designed to gather information about digital
media application in English learning for
tourism and also students’ English proficiency.

The instrument used was an English
proficiency test, particularly assessing speaking
skills such as fluency, pronunciation, grammar
and comprehension which administered before
and after the integration of digital media
in English language learning for tourism.
Direct observation was also conducted to
gain insights into the process of implementing
digital media, such as artificial intelligence
technology like Fully Fluent, in English
language learning for tourism. The researcher
focused on students’ engagement during the
learning process and the effective language
styles used in the tourism context on social
media. The study utilized descriptive analysis
to offer a comprehensive summary of the key
characteristics of digital media usage in English
language learning for tourism and students’
English proficiency. This included calculating
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paired t-tests and normality tests using SPSS
to determine whether there is a statistically
significant impact of integrating digital media
on English speaking proficiency, in this study
there were two hypothesis, Null Hypothesis
(Ho), there is no significant impact of digital
media implementation on English speaking
competence, and Alternative Hypothsis
(H1) there is a significant impact of digital
media implementation on English speaking
competence. The results of these calculations
were interpreted to assess the impact of digital
media implementation in English learning for
tourism and students’ English proficiency.

Result and Discussion

After the implementation process of
digital media in English training specifically
in speaking skill for tourism industry, the test
had been given to the students of Universitas
Sulawesi Barat before and after the digital
media integration. The data obtained from test
results was calculated with paired sample t-test
and, findings showed that there was a major or
significant improvement of Speaking skill for
tourism among the students after using digital
media in the form of AI chatbots Fully Fluent
application and social media Instagram.

Before conducting paired sample t-test,
a normality test was conducted using SPSS to
identify whether the scores of both pre-test and
post-test were distributed normally. Results of
the normality test are presented below:

Table 1. Tests of Normality

Kolmogor-
ov-Smirnova

Statis- Df  Sig.

Shapiro-Wilk

Statis-  df  Sig.

tic tic
Pre-Test 0.153 25 0.136  0.955 25 0.329
Post-Test 0.183 25 0.031 0.928 25 0.077

From the table, the sig. value of both
pretest and posttest were 0.329 and 0.077,
both were larger than 0.05, which means the
data for pretest and posttest in this study were
normally distributed. Hence, the assumption
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of normality required for the application of
the paired sample t-test has been met.

The calculation of paired sample
statistics with SPSS for tests was displayed
below:

Table 2. Paired Samples Statistics

Mean N  Std. Devi- Std.
ation Error
Mean
Pair  Pre-Test 58.4000 25 13.51851 2.70370
1 Post-Test  70.0000 25 9.68246 1.93649

The table above demostrated the
summary of descriptive statistics result of
tests conducted in this study, the mean score
for pretests and posttest were 58.40 and
70, that indicated descriptively, there was
a difference for mean score between both
tests. The significance of the difference or
improvement was shown in the following:

Table 3. Paired Samples Test

Paired Differences

Sig
t df (2-
tailed)

Std.
Std
Mean Deviation Error
eviatior
Mean Lower

Upper

Pre-
Pair fest

1 ) 11.60000
Post

Test

607591 1.21518 24 0.000

1410801 9.09199  9.546

As shown in the table above, the two-
tailed significance value is under 0.05. This
supports the acceptance of the alternative
hypothesis (H1), demonstrating that digital
media, specifically AI Fully Fluent and
Instagram, had an essential effect on improving
students’ English-speaking skills in the context
of tourism.

More specifically, the results of the
English speaking test with 25 participants
generally show improvements across
all components of speaking assessment,
namely fluency, pronunciation, grammar,
and comprehension. Among these four
components, comprehension exhibited the
highest increase, with an average score rising
from 3.24 to 3.92, a gain of 0.68 from pretest
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to posttest. The next highest improvement
was in pronunciation, which increased by
0.6, with the average score rising from 2.88
to 3.48. Both fluency and grammar saw equal
improvements of 0.52, with the average fluency
score increasing from 2.84 in the to 3.36, and
the average grammar score rising from 2.72
to 3.24.

The tests results which indicated
the significance impact of digital media on
training and improving English language
skills for tourism, particularly speaking, can
be linked to interactionist theory in linguistics.
The interactionist theory, which emphasizes
the importance of interaction in learning,
particularly in language acquisition, aligns
with the principles of AI Fully Fluent. Its
voice chatbot feature can be used by students
to practice English conversation in tourism
contexts. During the observation process, the
researchers noted that the application of digital
media, specifically Fully Fluent, provided a
comfortable environment for students. The
Al functioning like a personal tutor, served
as an interaction partner in English within
desired contexts, without the fear of making
mistakes or feeling embarrassed. In this study,
Fully Fluent AI allowed students to practice
English according to their individual needs
and proficiency levels. The feedback, including
suggestions and corrections provided by the
Al, facilitated rapid learning and reinforced
the pronunciation and vocabulary required
for tourism-related contexts in this study. A
study by Fathi (Fathi et al., 2024) shows results
similar to this study, demonstrating that Al-
supported English speaking interactions can
significantly improve English speaking skills.
Additionally, students responded positively
and had favorable perceptions of using Al in
learning English. Another study from Hapsari
(Hapsari & Wu, 2022) also showed that Al
chatbots can help and improve speaking skill,
the study demonstrates that Al can help reduce
anxiety in learning English and provide a
supportive and enjoyable environment for
practicing English speaking skills.
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The observations from this study also
demonstrate how Instagram helps students
practice their English skills. Content such as
vlogs, reviews, or live streams about tourist
sites in Majene provided a platform for them
to improve their English speaking abilities
and boost their confidence. Instagram’s
interactive nature, fostering engagement
among users and between content creators
and their audience, encourages students
to use and engage in English language in
more contextual ways, which can also aid in
promoting tourist sites in Majene. This also
illustrates the role of interactionist theory
in helping students enhance their English
language skills, particularly in speaking.
Similar study (Wulandari, 2019) demonstrates
that instagram implementation gave positive
effect on speaking competence of participants,
particularly in terms of fluency, pronunciation,
vocabulary, and confidence. This finding is
supported by experimental research conducted
by Qisthi (Qisthi & Arifani, 2020) which shows
that using Instagram significantly enhances
English speaking skills.

With the completion of this study,
it is hoped that digital media, whether Al
or social media, can be considered as viable
alternatives for improving English language
skills, especially for specific purposes such as
tourism. The researchers also hope to raise
awareness that the integration of technology
has become both common and essential
in today’s era, provided it is used wisely
and proportionally. Additionally, utilizing
technology such as digital media can aid in
promoting the development of tourism in areas
with potential that have yet to be fully explored,
such as Majene, by enhancing human resource
skills and facilitating global promotion.

Conclusion

This study reveals that digital media
significantly enhances English speaking skills
for tourism, as shown by the results of pre
and posttest using a paired sample t-test with
SPSS. The two-tailed significance value which
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was smaller than 0.05 supports the acceptance
of the alternative hypothesis, confirming the
significant impact of digital media on English
speaking skill improvement.

Among the skills assessed,
comprehension improved the most, followed
by pronunciation, grammar, and fluency.
AI Fully Fluent offers interactive tools like
voice chatbots, role-play, and feedback, while
Instagram provides an engaging environment
for students to practice and build confidence
through content creation related to tourism.

The study underscores the importance
of interaction, feedback, and practice in
language learning, aligning with interactionist
theory. It advocates for the use of technology
in language acquisition, especially for the
tourism industry. It also can be used to support
the development of the tourism sector in its
promotion and human resources. It also calls
for further exploration of digital media’s role
in developing other language skills, such as
writing, reading, and listening.
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